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Con. 197-13. (REVISED COURSE-NEW PATTERN) JS-2197

(2 Hours) [Total Marks : 60

N.B. : (1) Answer to all questions are compulsory.
(2) Figures to the right indicate full marks.

1. Answer any one of the following :—
(2) What is Marketing Information System ? Explain its Components.
(b) What is Employec Selection ? Explain in detail the steps in Selection Procedure.

2. Answer any two of. the following —

(a) Define Market Segmentation. Briefly explain the bases of Market Segmentation.

(b) What is Promotion Mix 7 What are the elements of Promotion Mix ?
(c) Explain briefly various channels of distribution for consumer goods.
(d) What is Internet Marketing ? Explain its Merits.

3. Answer any two of the following :(—
(a) What is Employee Retention 7 Explain measuics for retention of employee.
(b) What is Leadership 9 Explain the qualities of a good leader.
(¢) What is Motivation 7 Explain the factors of Motivation.
(d) What is Group Dynamics ? Explain its significance.

4. (a) Rewrite the answer by choosing the appropriate options given below :—
(i) The process of creating, maintaining and enhancing the valued relations with
customers is ;
(a) Customer Relationship Management
(b) Marketing Research

(c) Marketing Information System )
(d) Consumer behaviour Management
(i) Concept of Marketing assumes that customers will prefer those
products which are aggressively promoted.
(a) Exchange Concept (c) Marketing Concept
{b) Selling Concept (d) Societal Concept
{ii1) ____ involves reducing the size of the organisation.
(a) Amalgamation (¢} Merger
(b) Downsizing (d) Liquidation
(iv) is a process of searching for prospective employees and stimulating
them to apply for the job.
(a) Job Analysis (c) Selection
(b) Recruitment (d) Interview
(v) Im_ __styleof icadership, the leader takes decisions himself without
consulting the subordinates.
(a) Democratic (c) Autocratic
(b) Participative (d) Laissez Faire
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(b) State whether the following statements are true or false.
(1) Marketing creates different forms of utility.
(i) Exchange Concept of Marketing lays emphasis on Social Responsibility.
(iii) Penetration pricing strategy refers to charging high price at the initial stage.
(iv) Induction is a process of orientation of new employee.
(v) Exit Interview helps to find out as to why the candidate is resigning from the job.

(¢) Match the following — §
Group A Group B -
(1) Skimming Price (a) Electronic prescence
(2) Internet Marketing (b) To charge higher price
(3) Production Concept (¢) Group satisfaction
(4) Employee Morale (d) Door to door Marketing
(5) 360° Appraisal (e) Good quality goods

(f) Appraisal by various parties
(g) To charge average cost price.
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